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How does food shape our cities and who we are

Genda Lin - frog design
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THE FEELING OF CONTROL IS MORE CRUCIAL THAN SPEED.
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PEOPLE NOT MERELY CHOOSE FOOD.
THEY EXPLORE AND ELEVATE THEIR IDENTITY VIA FOOD EXPERIENCE.
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PEOPLE LOOKING FOR TENSION AND EXCITEMENT TO BALANCE EFFICENCY.
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OUR GOAL IS TO ENHANCE HUMAN EXPERIENCE BY
UNDERSTANDING OUR CORE MOTIVATION AND NEEDS.
THEN WE ASK THE NEXT QUESTION : HOW CAN TECHNOLOGY HELP ?
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