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Innovative, 3-dimensional touch
interface with a revolutionary
interaction method. Bowl relies
heavily on our ability to navigate
securely precise circles with ourindex
fingerand to have a clear sense of
location - without visual confirmation.
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A peakinto the process:--

Various interaction methods where
examined and tested, leaving the half
bowl as the most simple and intuitive
navigational surface.

Conductive Coating in combination
with an infrared location sensor
enabled us to combine horizontal
and vertical signals.
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Products are the most influential touch point and the heart of the brand

experience

COMPANY

Who are you and what do you do?

WHY HOW

do you exist and ---do you do what
operate? your are doing?
Whatis yourimpelling Capabilities

power? Technology
Purpose & Motivation Competitive
Vision & Mission Advantages/USPs
Beliefs & Values

Idea

Brand Experience Eco System,
based on Simon Sinek ‘s “It all starts with why” principle

COMPETITORS

Who else is acting within PEOPLE

your market? Who are the people you are aiming at?

Today, Future User, Buyer, Decision Maker
Customer, Non-Customer

~N~ Partner, Spokespersons

WHAT HOW WHY

-+ isthe product- ---do people act? -+ do they need you?

/service experience Attitudes, Feelings Motivation

you get in touch Behaviour Needs, Wants, Lack

with people? Painpoints

Products

Services

Touchpoints

”N

ENVIRONMENT

What happens in the world
affecting your market?
Technology

Economy, Politics

Society, Culture, Trends
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Search for Excellence
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Social-Cultural Trends
Search for Excellence

In a society which is based on consumerism, one’s own role is defined by the ownership of
products. They communicate one’s own identity. Therefore these products have to have the
right story to tell, as ownership is used for differentiating.

Increasingly information about the origin and manufacturing of the product play an important
role such as expert knowledge about the product and its usage. Tradition and culture are of
the same importance just like the impression of highly refined expert manufacturing.

Core Values
* Performance
* High Quality Optics

Implications

* High performance appearance

* Visualisation & highlighting of key
features

* High quality look and feel

» Concentration on details

* Use of real materials

» Manufactory reference

© designaffairs 2018 | confidential




:

TAETCLAA, TIZRk.
BRI EYER 22 T]




I~ | wiha






S8O0RE #



IIIIIIIIIFIIIIIIIIIII5IIIIIIIIIIIIIIIIIIEIIIIIIIIIIIIIII

EX KL | RHESES  MEREX EEs A 15938

2 A RS A  RBARRNET A  EFMEN RS, A
=& Wi AT TR ?

© designaffairs 2018 | confidential 24



S HTE X A FIRIE

WS M "BUEERERNTR" 2RHEEH "EEIsR"
BIEEK: WEAED ARERFTEKXK: AABELIAE—E

lml




XU T
SHEN: RF. 4% 25K

© designaffairs 2017 | confidential



B 32 TIReHIEMEIS A

ZFRIR >

= . e Y B
EXFNTEAR IE > =TH




AILRERR

TR / BRI \

o BAE % | SE \
TBRGEK RO ERk. =2 MR
Al {SHmhE mERRF

RIS ) s oE poSREARSIaN  \

" / TELTRER AEBEE BHR, EXHE, BF \
i &iE

% A







I
\II\




HEASHBERS
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%1t “Well done” BYES

Search fo Excellence
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