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Part of Accenture Industry X.0
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￥20~50 ￥300~500+
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In a society which is based on consumerism, one’s own role is defined by the ownership of 

products. They communicate one’s own identity. Therefore these products have to have the 

right story to tell, as ownership is used for differentiating.

Increasingly information about the origin and manufacturing of the product play an important

role such as expert knowledge about the product and its usage. Tradition and culture are of 

the same importance just like the impression of highly refined expert manufacturing.

Social-Cultural Trends
Search for Excellence

© designaffairs 2018 | confidential 19

Core Values

• Performance

• High Quality Optics

Implications 

• High performance appearance

• Visualisation & highlighting of key 

features

• High quality look and feel

• Concentration on details

• Use of real materials

• Manufactory reference
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内售罄
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A Tailored Process

© designaffairs 2018 | confidential

定义体验 发散 评估 输出
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重新定义用户体验

概念转换：从“放在储藏间的工具”到想拥有的“颜值巧具”

创造需求：满足大部分人的基本需求：人人可以拥有一套
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具备社交功能的颜值巧具

工作
助手

工作
完成

美学
工具

晒成就
享工具

传统工具

享美主义工具



可分享的
美学劳作

有逼格的生活小能手

高颜值、完
成的成就感、
可信赖品牌

方便、好
用

品质良好

家庭、生活、办公场所等场合需要工具时

内心深层需求

渴望的理想形象

情感需求

使用场合

背景描
述

注重生活品品质、热爱生活、爱社交，喜欢动手，完满
生活

理性需求
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市场沟通
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未来产品-未知的类型
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软硬间界限的模糊
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多层感官交互打造未来产品体验
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品牌和产品将动态地以多种状态

出现
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产品中更多的情感投射
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个体的意义更被放大



全新设计形态的产生
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Part of Accenture Industry X.0


